BizPoland

magazine

Special Edition for September 2010
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“Poland on the world stage

As Krynica welcomes world and regional political and business
leaders amidst an uncertain European economic environment,
Poland’s economy shines bright. BizPoland Magazine’s special
edition for the Krynica Economic Forum focuses on Poland’s
business leaders, innovative entrepreneurs and top companies
that are expanding globally from their base in Poland. With
skills honed in a competitive domestic market, these leaders
are making bold steps abroad. From the Warsaw Stock Exchan-
ge’s growing dominance of regional capital markets to a thri-
ving agricultural export sector, Poland’s impact on the world is
growing. This special edition “Poland on the world stage” will
cover top businesses and exceptional leaders expanding abroad
in the following sectors:

B Exporting

B Agriculture, food, soft drinks and alcohol

M Energy

B Science and industrial innovation

B Consumer brands and Retail

M Fashion, art and media

B Manufacturing and automotive sector

B Human resources

M BPO, Outsourcing and Shared Service centres

M IT and Technology

B Banking, Finance and Insurance

- including Investment banking
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Held annually since 1991 at the beginning of September, = gﬁﬁy
the Economic Forum has become a highly-recognised i X7 aAFT
event in Central and Eastern Europe, with a mission to
create a favourable climate for development of political

and economic co-operation between the EU and its neig-
hbouring countries. The Forum, organized by the Institute
for Eastern Studies, receives wide media coverage while
bringing together over 1800 political leaders, business
executives and academics from all over the world.

The programme is based on 10 thematic tracks. The base
for the 2010 Economic Forum programme will be the fol-
lowing groups of topics:

Macroeconomics ¢ Business & Management ¢ Interns
Politics & Security » Regions ¢ Society « Energy Sec
Science & Culture « The European Union and its Nel
urs ¢ Innovation and Sustainable Development ¢ Stat
Reforms
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Distribution
m At Krynica Economic Forum 2500
m Direct to Subscribers, Trial Subscribers and VIP 1500
m Hotels and Business Centres (Warsaw: Westin,
Bristol, Sofitel Victoria, Interconti, Hilton, Hyatt) 3000
m Business Conferences and Events (approx. 8/month) 2000
m Other channels 1000
Total printrun 10,000

Who we are...

BizPoland Magazine is the only business magazine for Poland’s foreign
investors and international business community. In English-language
only, the magazine targets Poland’s foreign business community —
with business feature stories, news, coverage of key industries, and re-
gional business news.

Our high-quality and focused business content — and superb distribu-
tion - attracts more than 15,000 monthly readers.

The magazine is affiliated with BiznesPolska, a leading Polish-language
business portal and publisher of 11 annual business directories.
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Advertising Pricing:
(All prices are VAT-exclusive):
Type of Advertisement Pricing for one month

Full Page 9,500 zt
One-Half Page 5,800 zt
2-page spread 14,500 zt
“Z-gate” 19,500 zt

Ads Reservation Deadlines:

Reservation Materials
Edition deadline deadline
September 20 Aug. 30 Aug.
Ad sizes:
H
Full Page Half Page

210 X 297 MM (H)210 x 146.5 mm

+ 5 mm bleed + 5 mm bleed outside

Ad’s Tech specs

Color space: CMYK only

Files: tif saved at 300 dpi resolution; or

.eps (also .pdf) saved with prior conversion of fonts to outlines

Note: We do not accept files in neither of formats:

.cdr, .ppt, .doc

Design: Pls provide bleed in indicated cases only, and of exact value. Also it is advisable to take into
account respective “safety zone” of bleed's value, next to trim line while maintaining design.

Do not combine neither registration marks nor any other elements whicha are not a part of de-
sign within the file

In case of quetsion pls contact:
produkcja@bizpoland.pl

BiznesPolska.pl

Contact Details:

ul. $w. Bonifacego 92 lok. 13; 02-920 Warszawa;
tel. 22 651 9855; fax 22 842 002 |

Advertising

Thom Barnhardt Agnieszka Sawka Craig Smith

cs@bizpoland.pl

barnhardt@bizpoland.pl asawka@bizpoland.pl
mobile: 508 43 963

BizPoland.pl




